
-PACT COFFEE- 

Rebrand. 



“MORE PACT” 
	  

00 



01 

Pact Co!ee was once Your Grind, it was renamed in June 2013. 
The name changed as the company grew, it’s relevance became less 

fitting, as there was more emphasis on freshness then grinding.  
 
  

It also didn’t help that there was confusion 
with the app ‘Grinder’ 
	  

Your Grind Pact 
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Pact had reached a point where the brand needed 

to be defined. 
We needed a clear identity- this would only come 

from defining our mission, our promise and our 
values here at Pact. 

-DEFINING WHO WE ARE- 
	  



“Create friendships through 
flavour, technology and craft.” 

-MISSION- 
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-BRAND PROMISE- 

“By joining the Pact community 
you need never run out of co!ee 

that you love.” 
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-BRAND VALUES- 

•  Fresh is best 
• Care about making people feel loved 
• Craft 
• Make things simple and fun 
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After identifying our Mission Statement, our 
Brand Promise and Brand Values, it was 

apparent the existing logo and branding didn’t 
perfectly communicate what we as a 

company were about. 
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The relationship between font and image seemed 
disconnected and didn’t visually tell the story of our values 

or the tailored service that we o!er.  
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How can we create an identity that 
incorporated our values, and that our 

customers will be a part of? 
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Our customers are at the heart of everything we do. It seemed only 
right they would help to contribute to our journey 

We hosted an event here at HQ, we were open and honest about 
our intentions “Make your mark” 
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-DEVELOPMENT- 
 
  

Lengthy process of 
brainstorming di!erent 
ideas to make sure nothing 
was missed and the process 
was as through as possible. 



11 Simplicity Overruled. 
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-GETTING FONTY- 

Through	  process	  of	  
selec.ng	  which	  font	  
best	  represented	  us,	  
which	  font	  held	  true	  
to	  our	  brand	  values.	  



Brandon Grotesque 

PuaR 

Lunchbox Slab
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-CHANGES- 
•  Colour	  defined	  
•  Font	  
•  Roundel	  shape	  
•  Inclusive	  strap	  line	  
•  Transparent	  middle	  
•  The	  bean	  artwork	  
•  Posi.oning	  

	  



-THANK YOU- 


